

Definition: 

· Alcopops are designer beverages that contain malt flavoring but are made with hard alcohol and/or liquor.  These beverages span from alcoholic milkshakes to fizzy fruity mixers and buzz drinks that contain energy boosters.

· A few popular examples are: Hooper’s Hooch, Bacardi Silver, Mike’s Hard Lemonade, Smirnoff Ice, Jack Daniels flavored drinks, and wine coolers.  

· Most of these drinks have an alcohol content of at least 5%, which is stronger than normal strength beers.  Unfortunately, young people are not aware of the alcoholic strength of Alcopops.  The less alcoholic flavoring of Alcopops appeals to youth, but 63% of 15-16 year olds wrongly believe Alcopops are weaker than beer.

Youth:

· Producers of Alcopops advertise and promote their products to 18-25 year olds; however, statistics show that the peak age of Alcopops consumption is actually 13-16 year olds.  
· Typically girls are more likely to indulge in these drinks due to the fruity flavors.  As a result, many producers have created “light” beverages to decrease calories and carbohydrate counts, thus increasing the appeal to teenage females. 

· What is the attraction to Alcopops?  The appeal to teenage adolescents is the Alcopops’ creative packaging, cheaper price, vibrant colors, rebellious or sexy names, and cartoon characters used in advertising campaigns.  Alcopops also claim to be more refreshing and better tasting, with less likelihood to taste the actual alcohol than beer or liquor products.

· Young people have little experience and knowledge of the effects of alcohol.
What Can You Do?

· Educate yourself of Alcopops through local resources, articles, and internet research.

· Take action and join local coalitions to promote community wide support.

· Encourage schools to participate in the Illinois Youth Survey funded by the Department of Human Services.

· Talk to your own children and clients about the dangers of alcohol.

All information provided can be found at:
www.alcoholconcern.org

